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O) 31 The landlord asked for an NT$10, 000 on the apartment to let, and it will
be returned to the tenant eventually.
(A)savings Bbudget ©allowance (D)deposit

© 32 John is not a brilliant student who can only make progress at school.
(Aholistic (B)graphic O)gradual (D)abrupt

(D) 33 Monica’s ambition is to become a doctor one day; ,she 1s determined to
pass the exam so that she can study in a medical school.
(Ahowever Bmoreover Obesides (D)therefore

O % these employees can get their pay raised, they will still go on
strikes.
(AWhereas BAs if ©lnless (D)Once

(A) 3. The book features the extraordinary of how a 12-year-old girl saves
her village.
(AJanecdote Bleclipse ©1infant Doffspring

(A) 3. Alice is such a passionate person that she is always advice, even when

you don’t want 1it.
(Athrowing away (B)dishing out (C)breaking down (D)counting on
7 FETew E % 37THT ¥ 405

Just as the roles and responsibilities of men and women are changing in
society, so are the shopping habits of the two genders. The electronics
industry (computers, cellphones, digital cameras, etc.) is one place where
gender 37 in purchasing are rapidly changing.
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38 - the electronics market consisted mostly of men. Today, however,
women are some of the biggest consumers of cellphones and other electronic
products. With more and more women working and in control of their own and
their family’s money, women now went to have a say in the type of electronics
that they have in their homes. Some experts report that women are actually
buying more electronics than men. A recent study also reports another
interesting development. It states that almost a third of the new and more
39 electronics are sold to women. So, not only are women becoming more
interested in electronics purchases in general, but they are also increasingly
willing to try the 40 products.

B 37 (ANagreements Bdifferences (©interactions Orelationships

D) 38 (WAt this moment BFrom time to time

©In the past few days O)Until very recently
© 39 (Adecorative Blexcessive ©1nnovative D)productive
B 40. (Abroadest Blatest Ofarthest Dremotest

FiERTEw RS 41403 % 454

Seasonal affective disorder is a depression experienced by people
particularly during the winter. This kind of depression occurs more frequently
on people who live in those parts of world where there is less or little 41
to sunlight. People who have this kind of depression will experience a change
in their mood when the seasons change. This experience of mood change 1s most
apparent when the winter 42 with less daylight. When contracting this
disease, people will have such symptoms as sleeping too much, having little
energy, and feeling depressed. But these symptoms can be resolved 43
people receive treatment. One such a treatment includes a light therapy which
enables people to receive daylight or sunlight 44 modern technology. For
instance, people can sit before a light box and get as much light as they need
for curing their disease. Nowadays scientists have made great efforts to
discover different ways of reducing the discomfort this depression may cause
to people. Although this kind of disease may be hard to be avoided to some
people, 1t can be 45 and even cured to allow patients to have a normal

life.
© 41 (Adisplay (B'tendency Cexposure (Dobjection
(A) 42 (ANapproaches B)liberates Oqualifies (D)bounces
© 43 (Ain order that B)so that ©as long as (D)as though
© 44 (Awith regard to B)in comparison to

©by means of D)in spite of
B 45 (Araged Bleased Ogazed (D)scared

In 1962 Shintaro Tsuji, founder of Sanrio Company, began selling rubber
sandals with flowers painted on them. He noted the profits gained by adding a
cute design to the sandals and hired cartoonists to design cute characters for
his merchandise. The company produced a line of character merchandise around
gift-giving occasions. Hello Kitty. designed by Yuko Shimizu, was added to the
lineup of early Sanrio characters in 1974, and had her first appearance on a
vinyl coin purse. Since then, she has become a global phenomenon.

One part of Hello Kitty’s design has sparked some controversy surrounding
1t. That 1s, she is not given a mouth. A spokesperson for Sanrio says that
Hello Kitty is not normally given a mouth because “without the mouth, it is
easier for the person looking at Hello Kitty to project their feelings onto
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the character” and that “the person can be happy or sad together with Hello
Kitty.” Some people were particularly concerned about this. They felt that
this showed Hello Kitty as being meek and unspeaking. They thought young girls
could be made to feel as if they had no voice. Other people, however, believe
that leaving a blank facial expression stimulates imagination in young girls.
They believe that leaving the mouth off will allow young girls to imagine what
the kitty i1s going through and imagine that she understands what the girls are
telling her.

In May 2008, Japan named Hello Kitty the ambassador of Japanese tourism in
both China and Hong Kong, which are two places where the character is
exceptionally popular among children and young women. This marked the first
time Japan’s tourism ministry had appointed a fictional character to the role.
What 1s the first paragraph mainly about?

(AWhat Hello Kitty might symbolize.

BWhy and how Hello Kitty was invented.

©When and how Hello Kitty got her name.

DHow popular Hello Kitty has been.

According to the passage, which of the following is true about Hello Kitty?
(AShe is Yuko Shimizu’s brainchild.

B)She first appeared on women’s shoes.

(©She was created and designed by Tsuji.

D)She smiles with a big mouth.

Which of the following is a reason for people to believe that Hello Kitty
should be given a mouth?

(A)To help display her posture more vividly.

BTo create the image of being a good listener.

©To send out the message that she is a real cat.

D)To reveal that she can speak out what she thinks.

What is writer’s purpose in writing this passage?

(A) To express disapproved towards Hello Kitty characters.

B To show appreciation to Hello Kitty fans.

© To introduce Hello Kitty and her design.

D) To predict the future sale of Hello Kitty products.

Which of the following is true about the last paragraph?

(AHello Kitty is perceived mainly as a kids’ brand in Asia.
BHello Kitty is the first tourism ambassador in Japanese history.
©Hello Kitty has been better received in Hong Kong than in China.
DHello Kitty was appointed tourism ambassador for her popularity.
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