Sl R A A o = REEL 121450 0 > - |
S RS
O Ry (E@Re)
# prmEy (e4pF> ~@Fa gt <)
j’;gé‘%ﬁ!l&Z'JEE }j-_gffu
WilR OB R T IEE R
OF ST (TE PSR R RBOIA B ARE L o N AR FEE 0 2570 o

- ~mFe )ég- FTHE S A 2
—Museums without visitors would be like lifeless, empty halls with no purpose. This
should remind us that the key role for museums is always to serve its visitors. To do
this effectively and efficiently we have to understand the motivation and needs of
different audience segments and create an atmosphere that offers a range of
experiences. It is all about pulling down barriers and allowing visitor involvement and

engagement, and at the same time conserving and securing the collection for future
generations. (10 4 )

(=)Collection management is an area of specialization within the museum profession that
encompasses a wide range of activities. It includes conservation, registration, collecting
and acquiring material, project management, administration, development of policy and
procedure, fundraising, and compliance with local, national and international laws,
treaties, and regulations. When managing collections, collection managers and
registrars need not only to work with directors, curators, educators, students and

volunteers but also to integrate collection management with other museum operations.
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Consider the broad array of marketing efforts (logos, ads, tag lines, etc.) that museums
attempt to place before potential audiences. What do you think is the most effective one?



