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Starting in the late 1990s, the soft drink industry encountered new challenges that
suggested a possible long-term shift in the marketplace. Most notably, demand for its core
product seemed to be leveled off. Although Americans drank more carbonated soft drinks than
any other beverage, U.S. sales volume grew at a rate of 1% or less in the years 1998 to 2004.
Total U.S. volume topped 10 billion cases in 2001, but had risen to only 10.2 billion cases in
2004. (A case was equivalent to 24 eight-ounce containers, or 192 ounces.) That was in contrast

to annual growth rates of 3% to 7% during the 1980s and early 1990s. Globally, too, demand

remained flat.



